Dominick Neuner
Graphic Designer

OBJECTIVE
Good communication leads to exceptional work. | fake the fime to fully understand
what is expected of me and what | can achieve for my client. | will bring creative
perspective and a vast knowledge of skills in the Graphic Design field to any project
that | take on.

EDUCATION
Briarcliffe College, Bethpage, New York 11714
Bachelor of Fine Arts in Graphic Design, June 2008 ¢ GPA 3.7, Dean’s List

Briarcliffe College, Patchogue, New York 11772
Associates of Applied Science in Graphic Design, August 2006 « GPA 3.5, Dean’s List

SOFTWARE SKILLS
Adobe InDesign, Adobe lllustrator, Adobe Photoshop, Adobe Acrobat,
Adobe Dreamweaver, AutoCAD, Microsoft Office

TRADITIONAL SKILLS
Photography, Drafting, Some HTML and CSS

EMPLOYMENT
The Fisherman (Shirley, New York 11967) September 2008 to present
PRODUCTION ARTIST
* Design and arrange layout of weekly magazine
* Create original ads for clients
e Work accurately with tight deadlines

MCA Woodworkers (Bayshore, New York 11706) August 2007 to November 2008
DRAFTER

¢ Create architectural drawings as guidelines for workers to follow

¢ Order materials and supplies for company

* Work with deadlines while being very precise with drawings

Casual Male XL (Centfereach, New York 11720) November 2003 to May 2009
SECOND ASSISTANT MANAGER

* Opening and closing the store

¢ Provided exceptional customer service

¢ Balanced register, unloaded shipment, and handled weekly paperwork

FREELANCE
Montauk Life and Hampton Life (East Haompton, New York 11937) January 2009 to present
ART DIRECTOR
* Manage & re-design monthly magazine
* Meet tight deadlines
* Arrange magazine layout from start to prepress
* Design ads, articles, covers, posters and marketing materials

Contempo Salon (Selden, New York 11784) Corporate |dentity, Flyers, Ads, 2009
IGM Construction (Selden, New York 11784) Corporate Identity, 2008

NY Web Rank (New York) Logo, 2008

1st Class Investigations (New York) Website Banner, 2008

MCA Woodworkers (Bayshore, New York 11706) Corporate Identity, Brochure, 2006
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References available upon request




